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Field of study
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Date of commencement of
studies

October 2026

Academic year of
realisation of subject

2026/2027

Education level

Master’s studies

Subject group

Obligatory subject group in the
field of study

Subject group related to scientific
research in the field of study

Mode of study

full-time studies

Mode of delivery

at the university

Year of study

1

Language of instruction

Polish
lectures in Polish language

Semester of study

2

ECTS credits

3.0

Learning profile

academic

Assessment form

exam

Conducting unit

Department of Public Economic Law and Environmental Protection Law -> Faculty of Law and

Administration -> Rector

Name and surname

Subject supervisor

dr hab. Anna Dobaczewska

of lecturer (lecturers) Teachers
Lesson types Lesson type Lecture Tutorial Laboratory | Project Seminar SUM
Number of study 30.0 0.0 0.0 0.0 0.0 30
hours
E-learning hours included: 0.0
Learning activity Learning activity Participation in didactic Participation in Self-study SUM
and number of study hours classes included in study consultation hours
plan
Number of study 30 20 43.0 75
hours

Subject objectives

The aim of the course is to familiarize students with the principles of conducting business and online activity.
The topic will focus on the effects of the functioning of so-called gatekeepers in the market and the control
exercised by public administration bodies over them. Aspects of consumer protection in the digital market
will also be addressed, particularly in relations with entities with a dominant position in the relevant market.
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Learning outcomes

Course outcome

Subject outcome

Method of verification

[ADMINMU2_KO01] Being aware of
the role of knowledge in solving
problems related to the
organization and functioning of
public administration, as well as
the application of law in selected
domains of social and economic
life, he/she is prepared to think
critically and evaluate substantive
content, including legal norms,
and to draw on expert knowledge.

the student is aware of the impact
of legal regulations on the manner
and scope of performing
regulatory and control tasks of
public administration towards
entrepreneurs operating in the
digital market.

[SK1] oral statement/conversation/
discussion

[SK4] test/exam - oral or written
[SK8] observation of student's
independent or team work

[ADMINMU2_WO03] Knows and
understands the current dilemmas
concerning the functioning of
public administration and the
application of legal institutions
within the sphere of the state,
administration, and the economy,
including in the context of the
creation and development of
various forms of entrepreneurship,
with particular emphasis on
regulations concerning new
technologies law.

the student knows and
understands the role of public
administration in regulating digital
markets and protecting conditions
that allow for equal and fair
competition between
entrepreneurs

[SW4] test/exam - oral or written
[SW1] oral statement/
conversation/discussion

[SW2] presentation/project/paper/
report

[ADMINMU2_W02] At an
advanced level, identifies and
understands the legal and
administrative determinants of
various forms of social and
economic life, including those
characteristic of the state and the
information society, as well as
issues relating to different aspects
of the application of new
technologies.

the student knows the legal
conditions for conducting business
activities online, especially in the
context of respecting consumer
rights

[SW4] test/exam - oral or written
[SW1] oral statement/
conversation/discussion

Subject contents

1. The concept and scope of the digital market

2. The role of public administration in protecting consumer rights
3. The role of public administration in protecting entrepreneurs' competition

4. The scope of rights and obligations of market participants under European law (DMA, DSA)
5. The scope of national regulations regarding competition in the digital market.

Prerequisites
and co-requisites

Assessment methods
and criteria

Subject passing criteria

Passing threshold

Percentage of the final grade

test

51.0%

100.0%

Recommended reading

Basic literature

act on protection of competition and consumers

act on consumers' rights

digital market act

digital services act

Supplementary literature

will be suggested during class

eResources addresses

Example issues/
example questions/
tasks being completed

Work placement

Not applicable
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