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Subject objectives

The course aims to familiarize students with the mechanisms of contemporary online communication
understood as a form of participatory culture (Web 2.0), in which content is not merely transmitted but is
continuously created, transformed, remixed, and reinterpreted by users. Particular emphasis is placed on:
the analysis of internet memes as units of cultural communication; understanding the concept of folklore in
both its traditional sense and its transformation into digital (online) folklore; identifying the mechanisms
underlying the creation, circulation, and dissemination of viral content, including memes, copypastas, and
hashtags; examining phenomena such as absurd memes, non-linear humor, and post-ironic forms of

communication.
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Subject contents

Communication and online participation: interpersonal communication in digital environments, virtual
spaces of communication, transformations of communication models from Web 1.0 to Web 5.0,
participatory culture and Text 2.0.

Carnivalesque communication in digital culture: Bakhtin’s concept of carnival, laughter as a social
practice, inversion of hierarchies, grotesque, parody, and transgression of norms in online
communication.

Folklore and internet folklore: classical and contemporary approaches to folklore, digital folklore, memes
as units of internet folklore, hashtags and collective narrative formations in online spaces.

Internet memes and their typologies: simple, complex, and absurd memes; Polish and global meme
cultures; image macros, rage faces, demotivators, and copypastas.

Language and emotions in online communication: transformations of internet language, emotional
communication, aggression and vulgarization in online environments, emoticons, emojis, and kaomoji.
Intertextuality and cyberculture: cultural remix, intertextuality and intervisuality, circulation of images and
symbols online, functions of hashtags.

Memes as tools of social discourse: stereotypes, representations of social groups, political, media, and
religious discourse in internet culture.

Internet humor: theories of humor and comedy, absurd and post-ironic humor, “dad jokes” and
copypastas, online communities of laughter, and mechanisms of virality in humorous content.
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and criteria

Subject passing criteria Passing threshold Percentage of the final grade

Knowledge Test 51.0% 100.0%
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11. Shifman L., Memes in Digital Culture, The MIT Press, Cambrige,
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problemoéw definicyjnych memdw oraz memow internetowych),
,Zagadnienia Rodzajoéw Literackich”, LVII z.1, 2014, s. 152—-165.
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